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Creating a more informed, 
empowered and efficient book 
industry supply chain for both 
physical and digital products.

BISG is committed to the development of effective 

industry - wide standards, best practices, research 
and events that enhance relationships between 

trading partners.
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Improving the 
ratio of signal -
to-noise in the 
book industry
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1. To improve loss prevention in retail and 
combat the gray market in college textbook 
publishing.  

2. Through expanding use of Near Field 
Communications technologies (RFID), to 
increase efficiency in manufacturing, 
distribution, warehousing and retail.

Tag Insertion Standards Working Group

Goals
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}Manufacturers

}Distributors

}Printers

}Retailers

}Tag manufacturers and solution providers

}Technology companies

}All those with oversight of these functions within 
publishing houses.

Tag Insertion Standards Working Group

Who?
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}Creation of effective industry recommendations for 
tagging of books at the point of manufacture, 
initially EAS in trade and RFID in college textbooks 

}Business cases for RFID in trade retail as well. 

} Industry education and promulgation of 
recommended best practices. 

Tag Insertion Standards Working Group

Deliverables
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}Working Group Chair, Jim Lichtenberg, 
Lightspeed LLC

}For more information, contact the Karen 
Forster at BISG: karen@bisg.org

Tag Insertion Standards Working Group
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Fragmenting supply chain,

Mixing mediums,

&

Unstable economy



Predictable supply chain model,

a stable product medium, &

healthy economy
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Channel

Content Product Delivery Market Customer

Existing

Repurposed?

New

Acquired

Metadata

Magazine

Books

Newsletters

Cases

Articles

eLearning

HBR Archive

Solutions

PDFôs

Audio

Podcasting

Blog

Conference

Video

Satellite

Experience/Community 

(Exchange $/Data)

Retail

Mail

Web

Third Parties (Amazon, 

etcé)

Conference

Individual

Corporate

Higher Education

Customer-driven process
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Illustration taken from:

The Math Book: From Pythagoras to the 57th Dimension

by Clifford A. Pickover, Sterling Publishing

4ÈÅ ÐÕÚÚÌÅ ×ÅȭÒÅ 
ÎÏ× ÓÏÌÖÉÎÇȣ
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POD

metadata

DRM RFID

e- books

mobile 

devices

Digital 

Strategy

CRM XML
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customer - driven 

product 

development

customer 

requirement

customer 

empowerment

customer 

delight

customer 

workflow

customer 

transparency

Customer 

Strategy

customer data
customer 

intimacy
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PubTrackÊ Consumer panel of U.S. book 
buying men, women and teens

Survey pool of ~44K book consumers at the 
time of each survey fielding

95% confidence level
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January 2010

March 2010

July 2010
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